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Future of Spemahty

Tea in Retall Market 4’
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‘Tea plantation:

d idea was born




Speciality Tea is Origin based
unigqueness

- Teas from different region




Speciality Tea is Origin based uniqueness

- Similarity between Wine and




Retail embrace to speciality tea
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Speciality Tea is marketed as High




Tea Retail embrace to speciality tea

- Millennials Tea enterpreneur
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Spe0|aI|ty Tea sales increase




Tea during pandemic

- Perceived health benefit — -
\oro  ToRio
Gl'een Tea N \.. Home @medies

Improves Brain Health ¢

Lowers Blood Sugar Levels j “L

Promotes Oral Health

Reduces Cholesterol Levels m £~ =
(s %

. Helps Maintain Body Weight

6 Prevents Hair Loss

Fights Against Aging
= Lowers Blood Pressure

Reduces the Risk of Cancer
Keeps Bones Strong




Thank you







Market Readiness

* tea has slowly shifting from being a substi- ‘
1

tute or option
* things has changed ‘
* people look forward for it =3 ‘













Thank You
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THE FUTURE OF TEA:
SPECIALTY TEA

=3




SPECIALTY COFFEE




Cofee Shop Chains / Lifestyle




3rd Wave

Artisan Coffee / Crafted




ANOMALI
COFFEE




ES KOPI SUSU!

Manis, Kopi!

Prakts,

e s s it
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What's next?




What's next?

. Gelato

&= Figicr - Cocktal

- Milk & Yoghurt

. Chocolate




T'ea1s Future




T'ea 1s Future

- Big Consumer Base




. 2nd Most Consumed

. Highest Sales 1n Restaurant
. Social Capital

. Low-Barner

Big Consumer Base

. Widespread




T'ea 1s Future

- Big Consumer Base

- lLiaght Investment




NO MACHINE NEEDED!







